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Lt 1o ove doubls about Anna Win-
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nani figure in the fashion world, her Influence
n ary contemporary editor and running
baron. because she has sought through her
= spinoffs to set the agenda for an industry
vic causes, like the Costume Institute of
n Museum of Art. 1o nfluence the cultural

And to millions of people 1o whom her power s less real

nection with “The Devil Wears
mbol . the small cross-armed wom-
utisble behind her dark glasses and
selt-protecting English bab, her effect equal parts terrifying
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-1 - and involved he: fin th
her influence throughout 5”5 Geaers "o
. . . houses. Her efforts fall across a
the fashion industry.  specirum o iavar
k cutright pitcning the name of a
person she likes o a chief execu-
he behing a pending decision, (o effer
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nknown talent the idea

ing (he company's cliel executive, Claudia Del Vee-
it a lot af pressure on me.
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Mr. Del Vecchio suid
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This fall. Mr Browne's designs will be in'%0 Brooks
Brathers stores — and, presumably, of course, in Vogue

Ms. Wintour has also been busy trying 1o find a new em
player for Phuebe Phila, the English star who left Chloé in
2065, Last May, Ms. Wintour invited Ms. Phila 10 a lunch in
lef executive
owns brands

New Yark with Frangois-Henr
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